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ABS TRACT
Tourism is  composed n ot onl y of leisure tr avelers but also other groups such as busi ness
travelers, and th ese non -leisure tr avele rs often a ct and spend in the s ame w a y as leisure t ravel ers.
Tourism and travel professionals know that their indus tr y is ex posed to poli tical, health, and
economic undulations. The current stud y is lar gel y empiric al in approach. In cludi ng all the stated
objectives the stud y als o focuses on the an al ysis, for thi s purpos e th e r esponses about the
shekhawati tour and thei r activities w as colle cted from tourist s durin g the ir visi t to this  land o f
Havali es. Fo r thi s purpose the views of 500 r espondents were taken on various E conomic
impacts at shekhawati re gion on 9 variables. Th e mul ti ple regression anal ysis tool s were used to
identif y the va riables which satisfied the tourists  related with the Economi c im pact. The
respondents b elieved th at P rices o f the commodit ies hav e inc reas ed due to tourism , it has c reat ed
job opportunit y, It would be a shame if the local population of S hekhawati region does not
benefit mor e from the developm ent of Touris m an d Putting a loc al c ommunit y members in
tourism business management could have a ne gative im pact on service qualit y and ex perienc e
tourism .

INTRODUCTION
Tourism is  composed n ot onl y of leisure tr avelers but also other groups such as busi ness
travelers, and th ese non -leisure tr avele rs often a ct and spend in the s ame w a y as leisure t ravel ers.
Tourism and travel professionals know that their industr y is ex posed to poli ti cal, health, and
economic undulations. Often it is hea rd that th ese ups an d downs are outsi d e of tourism and
travel professionals’ co ntrol. W hil e to some ex tent industr y leaders a re for ced to react to
circumstances outsi de of their control, an aw ar en ess of current challen ges can help these l eade rs
to prepar e fo r ev entual c hallenges and to s eek w a ys in which to lessen the ne gative im pact of
ex igent cir cumstances. List of some o f the cu r rent ch all en ges facing t he tourism and trav el
industr y includes S ale of herita ge Havelies prohib it ed in parts of S hekh aw ati, No construction or
repair, M arw ari busi n es smen migrated f rom her e and slowl y S hekh awat i lost it s sheen, P oor
standards of li ving, No c leanness, La ck o f Sustai nable dev elopment, The potential for growth in
the area is yet untapp ed, C hartism problem, Une quitable developm ent, C hett iar houses ( Vill a s)
rarel y r eturn, and man y of the houses stand empt y, F alling pric es of a gricultural product, P oor
infrastructur e,  la ck  of  r esources,  unemplo ymen t,  Lack  of entr epren e urship and E conomic
inst abilit y. Thus the stud y in cludes the above pro blems to identif y t hat w hat is the p roblem of
tourism  of tourism  in area of shekha wati .
This research work is in the form of 'ex -post-facto' stud y in which the research er tried to stud y
the ex ist ing perceptions of the Tourists regardin g the ex perien ces of the ir visi t of shek hawati
region, their main attr act ion points and problems, without manipulating in an y w a y the sc enario
as it stands presentl y. T hus, the stud y is lar gel y empirical in appro ach. Including all the stat ed
objectives  the  stud y  als o  focuses  on  the  an al ysis,  for  thi s  purpos e  th e  r esponses  about  the
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shekhawati  tour  and  the ir  activities  was  collecte d  from  tourist s  durin g  th eir  visi t  to  thi s  land  of 
Havali es.

OB JECT IVES
The objectives of the  cu rrent res earch work  are e nli sted in following point :

1. To measure the  economi c impact of tourism activ ities on shekhawati  circui ts.

REVIEW OF LITE RATURE

Sh inde (2010)i demonstrated how indi genous reli gious entrep reneu rs drive religious tourism in a 
non-western contex t. Building on the case stud y of Vrindavan , an eme r ging reli gious tourism
destination in India, it ex plains religious tourism as a natural pro gression of traditional
pilgrimage econom y, w here entrepreneurship sp rings from socio -cultural and ritual ex chan ges
and knowled ge of r eligio us protocols and pro cedu res betw een indi genous r eligious fun cti onaries
and visi tors. Usin g religious h e gemon y, so cial status and networks, r eligious entrepreneurs
innovate, develop new p r oducts and ex pand the c ultural econom y of ritual s and performances to
suit  the demands of the b urgeonin g tourism.

Lu n t, Mannion & E xworthy (2013) i i estimated that over 50,000 indi vidu als from the UK each
year ele ct to fund their own treatment abroad. Such treatm ents commonl y include cosmetic and
dental surger y; cardio, orthopaedic and ba ri atric surger y; IV F treatment; and organ and ti ssue
transplantation. The UK has also ex perienced inward flows of patients who travel to receiv e
treatment and pa y out o f pocket, bein g tre ated i n both private and NHS facilities. The rise of
‘medical tourism ’ presents new opportunities and chall enges in terms of treatment options for
consumers/patients and health poli c ym akers. S uch developments d enote a  commer cializ ation,
commodification and in ternationaliz ation of he alth car e in a w a y tha t UK poli c y h as not
ex perienced to d ate. Thi s article a ddresses four ke y iss u es. The y ex plain the rise of medical -
related tr avel (applied t o the UK), identif y ke y polic y consider ations f or the futur e, hi ghlight
important resea rch gaps and ex plore conc eptual framewo rks which mi g ht help us understand
better the observed patte rns of medical tourism . W hilst  the contex t for poli c y and p ractice was
undoubtedl y d ynamic, t he y ar gue the ne ed for gr eate r clarit y in unders tanding the eme r gent
impli cations for health poli c y and h ealth c are  d eliver y.

Cohen (2012) i i i revealed t hat growin g liter ature ex amines desc riptiv e and normative questi ons
about medical tourism s uch as: How do es it oper ate? W hat were its  effect s? were home count r y
patients or their governments failing in moral duties b y en g a gin g in or permitt ing medical
tourism? B y cont rast, m uch less has b een w ritten on the re gul ator y dim ension: W hat mi ght be
done about medical tourism if the y we re conv inced that it posed ethical iss ues and were
motivated to act? I shall argu e that thi s kin d of regul ator y anal ysis was essential for bioethical
anal ysis of medi cal tour ism . This article focuses on these regulator y qu esti ons more directl y,
evaluatin g av ail able met hods, restrictions , costs, and bene fits of home an d desti nation countr y
unilateral regulator y mo ves. This article also d iscusses more briefl y mul tilateral treat y and
private sector  responses.

Redd y (2008) i v revealed that the r esea rch on t he aspects of tourism a nd sust ainabili t y was
gro wing with a con cer n that sustainable tourism principle s were diff icult to implement in
developing countries. W it hin this  contex t, the paper has en gaged in the i dentification, selection
and evaluation of sustain abilit y indi cators fo r rapi d assessment of tourism developm ent in one of
the  remotest  and  most  se nsi tive  destinati ons  in  the  world,  the  Andaman  a nd  Nicobar  Islands  of
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India (AN I). It revi ews t he indi cator s ets and rese arch on indicator d evelo pment frame works and
ex amines the identification and assessment o f r a pid economic indicators for the A N I. Th e AN I
indicator development strate g y considered indicators that were develop ed and assessed mainl y
for dev eloped countri es and evaluat ed a feasibl e bott om -up approach, wh ich was mainl y bas ed
on local knowled ge fo r s ustainable tourism  ini ti atives in less -developed isl a nds.

Sh arpley & Su n daram (2005) v reveal ed that r eligious tourism ( tourism t hat was motivated b y
faith or reli gious re asons  ) has be en in evidenc e f or centu ries. In more rec ent times,  howev er, it
has been su ggested that modern tourism has become the functional and sym b o l i c  equivalent of
more traditional reli giou s practices, such as f esti vals and pilgrimages. In other words, it was
claimed b y some that tourism was a s acred jo urne y. To d ate, how ever, li tt le work has b een
undertaken to ex plore thi s posi tion; the purpose o f this  paper, therefore, w as to contribute to thi s
debate. Based on an ex plorator y stud y, it conside rs the mot ivations and ex periences of W estern
tourist s visiting the S ri Aurobindo Ashram and the nearb y utopi an tow nshi p of Auroville in
Pondicherr y, south east India. It identifies two p rincipal groups of visi tor s, namel y ‘perm anent
tourist s’ who hav e im mersed themselv es inde finitel y in a spirit ual ‘ Other’, and tempor ar y
visi tors. The latter were c ate gorised into sub - groups which point to a v ariet y of spiritual and non -
spirit ual mot ives. The paper conclud es that there was a conti nuum of spiritualit y inhe rent in
tourism , though this was related to tourists' ex perience rather th an initi al m oti vation.

Scott, Gössling & Hal l (2012) vi reveal ed t hat tt ou rism was a major global economic se ctor that
was under goin g tremend ous growth in emergin g economies and was oft e n tout ed as salient for
development and povert y alleviation in develop ing countries. Tourism was reco gniz ed as a 
highl y climate-sensitiv e sector; the evaluation highl ights the differential vulnerabilit y of tourism
destinations and that the resultant chan ges in co mpetit iveness and sust ainabilit y will transform
some int ernational tourism markets. Feedb acks throughout the tourism s ystem mean that all
destinations will need to adapt to the risks and opportuniti es posed by climate chan ge and
climate poli c y. W hil e no table pro gress h as be en made in the last de cade, a number of im port ant
knowledge gaps in ea ch of the major im pact a reas , ke y r e giona l knowled ge gaps, and both t ourist
and tourism operator pe r ceptions of climate chan ge risks and adaptive c a pacit y indic ate that the
tourism  sector was not cu rrentl y well  prep ar ed for the challen ges o f climate  chan ge.

Redd y, York & B rann on (2010) vii ex pressed tha t Medical tourism was t he a ct of travell in g
abroad for he alth care. The theor y o f planned behaviour w as used to i nvesti gate the medic al
tourism beliefs of 336 undergradu ate students in a  basic ps ycholo g y c ourse at a  lar ge mid -
western Ame rican unive rsi t y. S tudents did not have positi ve int entions for mere will in gness to
seek more information a bout travelling to a developing countr y to receive medical treatment. An
educational inte rvention was n ecessar y to help promote tr avel for me dical tre atment. The
intervention ma y includ e educatin g pe rson on the availabilit y of qualit y he alth car e, highl y
trained competent do ctor s and the abilit y to va cati on and see another count r y.

Han n am (2006) vii i discussed the contemporar y politics of heritage tourism in India and focus es
upon contested repr esent ations of The First W ar of Indian Independence/ The Indian Mutin y of
1857. The severit y o f thi s conflict has been wr itten about ex tensivel y f rom both Britis h and
Indian p erspectives. One sit e in particular — the ‘Britis h’ Resi denc y at Lu cknow—was and sti ll
was  r emembered  as  an  i mportant  memorial  to  bo th  the  Britis h  and  the  In dians  who  died  in  this
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conflict. How ever, the representations of the conflict were and have be en contested. This p aper
thus ex amines thi s heritage diss onan c e b y ex ami ning both official and la y repres entations of the
residenc y.

Wang, Yamada & B r others (2011) i x rev ealed that with both qualitative and quantitative
approach es, this stud y ex ami ned the succ ess facto rs of cultural t ourism dev elopment. It dis cussed
reasons wh y some cities ma y find it challenging to sust ain cultur al touri sm development. Th e
findings su ggested th at the lack of advanta geous factors ma y b e be cause all factors w ere highl y 
related and that one fact or's def ect in marketing could easil y affe ct the performan ce of all other
factors. The challen ge fo r cultural tourism development in a  less competitive destinati on ma y be
more related to element ar y p roblems such as go vernmental leadership a nd funding rather than
the important factors  emphasiz ed in  theoretical models.

Han n am (2008) x ex plained that tourism was freq uentl y acclaimed as one of the world 's la r gest
and most pervasive indus tries. R esearch into tourism has grown rapidl y in r ecent years with
man y n ew books and jo urnals appearin g. In pa rt ic ular, thi s article notes t hat perhaps thr ee n ew
journals have marked the comi ng of a ge of tourism -related res ear ch, namel y, Tourism
Geo graphies, Tourist Studies and finally Mobi lities. W hil e a great de al of other r esearch h as
been publi shed in books and journals and indeed man y other ne w tourism journals have been
started, thi s article uti li se s the start of these jou rnals as benchmarks for a theoretical en gagem ent
with tourism research. Current research go es o n to review res ear ch that has been con cerned
primaril y with host – guest interactions  in terms of tourist studi es. Indeed, both residents and
tourist 's per formances h ave be en the fo cus of much contemporar y res earch particula rl y b y
resea rche rs who have be gun to view tourism as increasin gl y constit uti ve of ever yda y li f e rather
than bein g sim pl y an escape f rom it . Finall y, it w as ar gu ed that the concep t of mot ilities  helps us
to understand  global tour ism  in t he contex t of other social and  spatial t r avel  processes.

Chan g (2000)xi ex plored the ‘thematic developme nt’ of S ingapore's Lit tl e Historic District and
the socio-spatial e ffects of thi s thematic enhan cement scheme. Speci fical l y, I ar gue th at when
landscapes w ere ‘th eme d’, which was oft en the case in urban tourism planning, pla ces will be
‘tamed’ as a result . Thi s argument w as substan ti ated b y th e c ase o f S ingapore's Littl e Indi a
which was desi gnated a hist oric dist rict in 1989. I contend that as Lit tl e In dia was red eveloped as
an Indi an theme dist rict with a mix of modern and traditional activit ies, it was tamed in three
wa ys. The taming proc e ss was ex emplified b y: ( 1) a decline in traditional Indian -owned r etail
outlets and activities; (2) Little India 's conv ersion into a retail att ract ion rather a place o f
residenc e; and (3 ) a di mm ing of its rich India n cultural identit y. Th e taming of a ctivities,
community and identit y, I shall sho w, has also gen erat ed voci ferous re a cti ons from the grass -
roots which c an be desc r ibed as an ythin g but t am e. Indeed, as gross -roots agencies (comprisin g
merchants and r esidents) resist the gove rnment 's dev elopm ent approac h, there has been a
fundamental rethinkin g of what Little India me ans to its  person and a re -evaluation of their
communal ti es to the place. As a result, a  reasser ti on of Indian identit y a nd comm unit y occu rs
even as  Little  India w as  being them ed and tamed.
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Bigan o, Hamilton, Lau, T ol, & Zhou (2007) 1 presented a new, global database on tourist
destinations. The database differs from other da taba ses in that it includes both domestic and
international tourists; and it contains, for the most im portant desti nations, data at national lev el as
well as at low er administ rative levels. Mi ssi ng observations we re inte rp olated using st atisti cal
models. The data w ere freel y accessible on the int ernet.

DATA COLLECTIO N
For  primar y  d ata  coll e ct ion  a  surve y  method  we re  used  b y  structur ed  q uesti onnaire  of  tar get 
respondents. The s ample for the surve y h as cov ered 500 respondents.
The responde nts profil e  was shown in table-1  as under:

Tab le-1: Respond ents Profile
Frequ  Percen Freque  Pe rc en 
ency t ncy t

Gender  Male 310 62.0 Occu  S elf  –Entrepreneu rial  fa rmer,  owner 84 16.8 
Female 190 38.0 pation  of the shop, merch andise r, specialist

Age 18—29 72 14.4 Self-emplo yed  in  manufacturin g  / 220 44.0 
30-39 49 9.8 handicraft, Service,  Busi ness
40-49 190 38.0
50-59 189 37.8 Office  W orker/  services  /   non - 59 11.8 

Educati  X 53 10.6
manual 

e 
work  [ universit y  gradu ate

X II 248 49.6 Housewife, Student, Retired, 137 27.4 
Graduate 21 4.2 Seeking wo rk  & others
P.G. 154 30.8 
Professional  24 4.8

The variabl es used under  the stud y with their SP SS  names are p rovided in table -2 as und er: 
Tab le -2: Variab les us ed u nd er the  stud y with their SPSS  n ames

Q. Qu estion SPSS
No.                                                                                                                                        name
Depend ent variab les

1 How  satisf ied  you  are  w ith  Economic  Impa ct/I mpacts  of  tourism  in  Sat 
shekh awati region

Economic I mpact/I mpacts
1           Tourism  leads to more investment and spendin g                                                      Econ_1
2           Livin g  standard  o f  she khawati  region  has  in c reased  considerabl y  du e  to     Econ_2

tourism
3           Prices are in creased due t o tourism                                                                           Econ_3
4           Tourism  creat ed job opportunit y                                                                               Econ_4

1 Bigano, A., Hami lt on, J. M., Lau, M., Tol, R . S .J . and Zhou, Y. (2007), A global databas e of
domesti c and inte rnation al tourist num bers at n ational and subnati onal lev e l. Int. J . Tourism Res.,
9: 147–174. doi: 10.1002/jt r.602
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5           Tourism  give economic  benefits to local people                                                      Econ_5
6           It  would  be  a   shame  if  the  local  population  of  S hekhawati  region  does  not     Econ_6

benefit more from the development of Tourism
7 Putt ing  a  loc a l   communi t y  memb ers  in  tou rism  business  mana gem ent  cou ld Econ_7

have a n e gative impact o n service qu alit y and  ex perience tourism
8 People  shoul d  provide  qualit y  goods  bec ause  i t  enriches  our  li ves  b y  its Econ_8

magnific enc e
9 It  would  b e  a  bi g  financi al  burden  fo r  people  of  s hekhawati  r e gion  since  t he y Econ_9

have to pa y more du e to  high tourism activit ies.
As per the obje ctive ( to measure the Imp act of to urism for im provem ent in shekhaw ati ar ea) the
agreem ent of the respo ndents related with the various areas are checked with the broader
h ypothesis. Fo r this purp ose following h ypothesis  was develope d:

H1:  the  attributes  confi guring e conomic  im pact  o f  tourism  has  significantly im pact  on  the 
gro wth of shekhawati re gion.

To  identif y  k e y  va riabl es  in  economic  im pa ct  at  shekhaw ati  region  multivariate  re gression
anal ysis h as been us ed w it h S PSS -19 software an d result s were sho wn in table-3 as und er:

Tab le-3: Multipl e regre ssi on  an alysis f orSatisf action 
Descrip tive Statisti cs

Mean Std. Deviation N 
Satisfaction 3.7740 .98634 500 
Econ_1 3.4800 .64064 500 
Econ_2 1.8800 .76601 500 
Econ_3 2.9200 1.05633 500 
Econ_4 2.1000 .70070 500 
Econ_5 3.3000 1.31661 500 
Econ_6 3.6600 1.19468 500 
Econ_7 2.7000 1.20537 500 
Econ_8 3.3000 .70070 500 
Econ_9 3.4400 .75335 500

Correlations

Pearson  S at 
Correlati  Econ_1
on Econ_2

Econ_3
Econ_4
Econ_5
Econ_6
Econ_7
Econ_8
Econ_9

Sig.  (1-  Sat 
tailed) Econ_1

Econ_2

Satisfacti  Econ  Econ 
on _1 _2 
1.000 .023 -.195 
.023 1.000  -.291  
-.195 -.291  1.000 
-.106 -.150  -.235  
-.330 -.062  .246 
.174 -.337  -.083 
.294 -.231  -.264  
-.335 .031 .308  
-.079 .170 .179 
.145 -.106  .057
. .304 .000
.304 . .000
.000 .000 .

Econ  Econ
_3 _4
-.106  -.330  
-.150  -.062  
-.235  .246 
1.000  -.179  
-.179  1.000 
.118 .098 
.248 -.127  
-.113  .534  
-.076  -.061  
-.208  .030 
.009 .000 
.000 .081 
.000 .000

Econ  Econ 
_5 _6 
.174 .294  
-.337  -.231  
-.083  -.264 
.118 .248 
.098 -.127 
1.000  .829 
.829 1.000 
.120 -.015  
-.554  -.500 
.251 .144 
.000 .000 
.000 .000 
.031 .000

Econ  Econ  Econ
_7 _8 _9
-.335  -.079  .145 
.031 .170 -.106 
.308 .179 .057  
-.113  -.076  -.208 
.534 -.061  .030 
.120 -.554  .251  
-.015  -.500  .144 
1.000  -.273  .079  
-.273  1.000  .243 
.079 .243 1.000 
.000 .040 .001 
.244 .000 .009 
.000 .000 .102
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Econ_3 .009
Econ_4 .000
Econ_5 .000
Econ_6 .000
Econ_7 .000
Econ_8 .040
Econ_9 .001

N Satisfacti  500
on
Econ_1 500
Econ_2 500
Econ_3 500
Econ_4 500
Econ_5 500
Econ_6 500
Econ_7 500
Econ_8 500
Econ_9 500

.000 .000

.081 .000

.000 .031

.000 .000

.244 .000

.000 .000

.009 .102
500 500

500 500
500 500
500 500
500 500
500 500
500 500
500 500
500 500
500 500

. .000 

.000 . 

.004 .014 

.000 .002 

.006 .000 

.045 .086 

.000 .249 
500 500

500 500
500 500
500 500
500 500
500 500
500 500
500 500
500 500
500 500

.004 .000 

.014 .002 

. .000 

.000 . 

.004 .366 

.000 .000 

.000 .001 
500 500

500 500
500 500
500 500
500 500
500 500
500 500
500 500
500 500
500 500

.006 .045 .000 

.000 .086 .249 

.004 .000 .000 

.366 .000 .001 

. .000 .038 

.000 . .000 

.038 .000 .  
500 500 500

500 500 500
500 500 500
500 500 500
500 500 500
500 500 500
500 500 500
500 500 500
500 500 500
500 500 500

Variab les En tered/Re moved a 

Variables Variables
Model  Entered Removed Method
1 Econ_7 . Stepwise  (Criteria:  Prob abilit y-of-F-to- enter  < =  .050, 

Probabilit y-of-F-to-remo ve >= .100 ).
2 Econ_6 . Stepwise  (Criteria:  Prob abilit y-of-F-to- enter  < =  .050, 

Probabilit y-of-F-to-remo ve >= .100 ).
3 Econ_3 . Stepwise  (Criteria:  Prob abilit y-of-F-to- enter  < =   .050, 

Probabilit y-of-F-to-remo ve >= .100 ).
4 Econ_4 . Stepwise  (Criteria:  Prob abilit y-of-F-to- enter  < =  .050, 

Probabilit y-of-F-to-remo ve >= .100 ).
a. Depend ent Vari able: S at
Model Su mmary

Std.  Error  Change Statist ics
R Adjusted of the  R  S quare  F Sig. F 

Model  R Square  R S quare  Estimate Change Change     df1        df2 Change
1 .335a .112 .111 .93019 .112 63.065 1 498 .000
2 .442b .196 .192 .88642 .083 51.390 1 497 .000
3 .495c .245 .241 .85935 .050 32.802 1 496 .000
4 .522d .273 .267 .84461 .027 18.474 1 495 .000
a. Predictors: (Constant),  Econ_7
b. Predictors: (Constant), Econ_7, Econ_6
c. Predictors: (Constant),  Econ_7, Econ_6, Econ_ 3
d. Predictors: (Constant), Econ_7, Econ_6, Econ_ 3, Econ_4

ANOVAe 

Model
1 Regr ession

Sum of S quares  df 
54.567 1

Mean Square F Sig. 
54.567 63.065 .000a
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Residual 430.895 498 .865 
Total 485.462 499

2 Regr ession 94.946 2 47.473 60.418 
Residual 390.516 497 .786
Total 485.462 499

3 Regr ession 119.171 3 39.724 53.790 
Residual 366.291 496 .738
Total 485.462 499

4 Regr ession 132.349 4 33.087 46.382 
Residual 353.113 495 .713
Total 485.462 499 

a. Predictors: (Constant),  Econ_7
b. Predictors: (Constant), Econ_7, Econ_6
c. Predictors: (Constant),  Econ_7, Econ_6, Econ_ 3
d. Predictors: (Constant), Econ_7, Econ_6, Econ_ 3, Econ_4 
e. Depend ent Vari able: S at

Coefficientsa

Stand 
ardiz 
ed 
Coeff

Unstandardiz ed icient
Coefficients          s                                    Correlations 

Std.                                            Ze ro-       Part
Model B Error Beta t Sig.  order ial Part 
1  (Constant)  4.515 .102                    44.205  .000

Econ_7 -.274 .035 -.335  -7.941 .000 -.335 -.335 -.335
2  (Constant)  3.633 .157                    23.17 .000

Econ_7 -.271 .033 -.331  -8.223 .000 -.335 -.346 -.331
Econ_6 .238 .033 .288 7.169 .000 .294 .306 .288

3  (Constant)  4.149 .177 23.482  .000
Econ_7 -.292 .032 -.356  -9.075  .000 -.335 -.377 -.354
Econ_6 .285 .033 .346 8.585 .000 .294 .360 .335 
Econ_3 -.217 .038 -.232  -5.727  .000 -.106 -.249 -.223

4  (Constant)  4.615 .205 22.544  .000
Econ_7 -.207 .037 -.253  -5.566  .000 -.335 -.243 -.213
Econ_6 .270 .033 .327 8.209 .000 .294 .346 .315 
Econ_3 -.234 .037 -.251  -6.266  .000 -.106 -.271 -.240
Econ_4 -.279 .065 -.198  -4.298  .000 -.330 -.190 -.165

a. Depend ent Vari able: S at

.000b

.000c

.000d

Coll inearit y 
Statist ics 
Toler
ance V IF

1.00 1.00

1.000  1.000
1.000  1.000

.987 1.013

.938 1.066

.926 1.080

.711 1.406

.927 1.079

.915 1.093

.692 1.444

Result: Assessing Over all  Model Fit
The final Regression model with 4 independent variables (Econ_7, Eco n_6, Econ_3, Econ _4)
ex plains alm ost 26.7% of the va rianc e of Impr ovement im pact of tour ism as per economic
conditions  during  their  v isi t  to  shekhawati  region .  Also,  the  standard  erro rs  of  the  esti mate  has
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been redu ced to 0.84461 , which means that at 95 % level, the mar gin of e rrors for Improvement
impact can be  calcul ated as ± 1.6554356 (1.96 X .84461). The 4 regression coefficients, plus the
constraints are signifi ca nt at 0.05 levels. The i mpact of multi colinerarit y in the v ariable is
substanti al. The y all hav e the tol er ance value less than 0.692, indi cating that the over 30 percent
of the impact is of other  variables in t he equ ation .
CONCLUSION
The ANOVA anal ysis pr ovides the statis ti cal test for overall model fit in terms of F R atio. The
total sum of squares (485.462) is the squared error that would accrue if the mean of im pact of
tourism has been used to predict the depend ent variable. Usin g  the values of impact of tourism
this errors can b e reduc e d b y 27.26% (132.349/4 85.462). This reduction is  deemed statist i c all y

significant with the F r atio of 46.382 and si gnifica nce at level o f 0.000 d . W it h the above anal ysis
it can be conclude that the im pa ct of tourism with economic im provement is signifi cant in
shekhawati r e gion.
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